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INKJET TECHNOLOGY LURES
COMMERCIAL PRINTERS

The general commercial printing world is full of

heavy machinery, expansive finishing operations,

and demanding clientele in search of a wide and
ever-expanding range of print products. This sector
encompasses every type of printing for every
purpose, but it is under increasing pressure to deliver
more operational efficiency and faster turnaround
times. Commercial printers are looking for shorter
run lengths, the ability to customize and personalize
everything from marketing collateral to posters, and
a faster path through their workflows from when a
job is sold to when it is delivered. The technology that
most intrigues commercial printers, and the one they

believe can meet their needs, is inkjet
Inkjet technology delivers speed, and the cost model versus

toner-based digital technologies is attractive. Its image quality
can match, and in some cases exceed, offset print. In addition,
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all of this comes with the ability to make every page printed
unique without changing plates, stopping the press, or

passing the substrate through additional touchpoints. Inkjet
technology delivers on the promise of a white paper factory

for commercial printers.

Inkjet's true lure is its ability to deliver full-color without the
makeready and prep of plates and to deliver variable data
without a second pass. Today's ink technologies

deliver vibrant colors while innovations in priming and
coating have all but eliminated concerns about the
substrates available for inkjet printing. Of course, the

mills have been busy, too. New inkjet-prepared substrates
constantly enter the market—often at price points that
make them an excellent choice for both short-run and
long-run jobs. Commercial printers can now reliably print on
everything from lightweight stock to corrugated board with
the right combination of ink and press.

The enabling technology—the inkjet printheads—continue
to evolve, getting faster and providing higher resolutions.
The press platforms continue to evolve as well, with options
for cutsheet and rollfed devices to meet most throughput
requirements. The notion that inkjet printing is incapable

of handling the demands of commercial printing is no

longer valid.

Learnings from the Inkjet Summit

Given that today's commercial printers are investigating
inkjet technology for more of their volume, it should come as
no surprise that many of these commercial printers accepted
the invitation to the Inkjet Summit (April 8-10, 2019, in

Ponte Vedra Beach, Florida). More than just a conference,
the Inkjet Summit offers an opportunity to learn about the
technology and how it is impacting printing businesses.
Attendees can book time with the industry’s leading analysts
and consultants, as well as the key vendors who provide

solutions for inkjet printing.

The commercial printers that attended this year's event
came with questions. They looked at print samples, chatted

with people who already own inkjet solutions, and saw a

path to optimize their print operations with the power of
inkjet. Some saw an opportunity to move short-run work to a
digital device that limited the impact on their analog presses,
almost eliminating the makeready normally required—
opening the door to accept work with low margins on an

analog device but acceptable margins on an inkjet press.

These commercial printers asked questions about educating
their salespeople on how to sell the capabilities of an inkjet
press. In addition to their interest in the ability to handle
short runs, reprints, and work generally considered low value,
these attendees were eager to learn more about selling
data-driven commercial work that brings higher margins.
They wanted to know if their existing sales teams could sell
the capabilities of inkjet printing. They were interested in
learning what would be involved in demonstrating the value

One of the biggest
factors in printing is the
cost of waste.. but, with
inkjet, more of the print
you produce is sellable.

of inkjet technology to their existing customers, and what

it would take to locate new customers interested in inkjet
printing’s capabilities. The news they took away is there are
many resources to help them bring their sales teams up to
speed and many options for demonstrating the wide range of

products available in an inkjet environment.

Attendees also wanted to know how much of a change it
would be to their workflows and how file preparation might
change. Could they print appropriate color gamuts and heavy
coverage on appropriate substrates for their clients’ needs?
Would everything their graphic design teams know need

to be thrown out in favor of new design techniques?
Although the design teams needed tips and techniques, the
good news is that the right color profiles and appropriate



substrate selections handle most requirements of printing
in an inkjet environment. Many commercial printers can
take offset-prepared files and run them in their inkjet
environments with little or no changes.

Commercial printers also wanted to understand the

types of investments they would need to make to adopt
an inkjet press and develop an inkjet story to help them
grow their businesses. While the cost of the press and the
infrastructure to support always requires investigation,
the best place to start is the cost of print you experience
today, including operators, training, maintenance, and
waste. Educating operators on even the fastest and

most sophisticated devices does not require a decade-

long apprenticeship. In fact, operators typically become

comfortable with these presses quite quickly. Training usually

consists of a mix of on-site and online education, and

maintenance is often part of their job.

One of the biggest—yet often unrecognized—factors in
printing is the cost of waste. Dialing in analog presses can
run through a lot of paper and ink, and the same is also true
for press checks. Although there is still some dialing in that

must be taken care of in the world of inkjet printing, the
waste is often dramatically lower, meaning that more of the
print you produce is sellable. This is something that should
definitely figure into the total investment equation.

Your Next Steps

Commercial printers everywhere should be exploring how
they can create a smart print manufacturing environment
with inkjet technology, a solid workflow, and well-trained
staff members. Inkjet technology is opening up a world
of opportunity!

Visit PowerfulProductionPrint.com
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As the use of variable data continues to rise,
PSPs face growing demand for high-volume,
highly targeted, multichannel marketing
communications. See how automated
workflow and high-speed production inkjet
technology from Canon Solutions America
helped IMS, Inc. more than measure up.

VIEW THE CASE STUDY
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WelcomedoithINK Forum

thINK.

Be Part of the Community THINKFORUM.COM

More than an inkjet user group, thINK is a collaborative and connected group of digital production print professionals who are
at the forefront of inkjet technology. They come together to discuss the rapidly growing inkjet curve, discover new ways to
capitalize on new inkjet applications, and share their experiences as pioneers in this new age of digital print.

Find all of your favorite resources and be part of the Customer Community at thINK Forum. Look for these essential
market and business development tools at thINKForum.com:

* Marketing templates e Training tools * thINK blog
* Webinars * Industry guides * And much more!

Click here to learn more about the thINK Forum now and check out all of the resources, information, and events this
engaging community has to offer! Follow thINK Forum on Twitter: @thINK_Forum.

ABOUT CANON SOLUTIONS AMERICA, INC.

Canon Solutions America provides industry leading enterprise, production, and large format printing solutions, supported by exceptional
professional service offerings. With the technology offerings of the Canon and Océ brands, Canon Solutions America helps companies of all sizes
improve sustainability, increase efficiency, and control costs through high volume, continuous feed, digital and traditional printing, and document
management solutions. A wholly owned subsidiary of Canon U.S.A., Inc., Canon Solutions America is headquartered in Melville, New York, and has

sales and service locations across the U.S. For more information on Canon Solutions America, please visit csa.canon.com.

PRODUCTION PRINT RESOURCE CENTER THINK FORUM

Canon Solutions America helps you stay on the leading edge of our thINK is an independent community of Canon Solutions America
quickly changing industry with free access to our robust Production Print production print customers, solution partners, and print industry
Resource Center, including: experts. Visit the thINK Forum for resources such as:

* Customer videos * Webinars * Case studies * Marketing templates * Training tools * thINK blog

* Press demos » White papers * Articles * Webinars * Industry guides * And much more!
VISIT PPS.CSA.CANON.COM REGISTER OR LOG IN AT THINKFORUM.COM
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