
QUESTIONS?
CALL US:  
1-877-623-4969      

EMAIL US:  
US.OCEINFO@CSA.CANON.COM 

POWERFULPRODUCTIONPRINT.COM
LEARN MORE. VISIT:TRENDS IN EMERGING TECHNOLOGIES FOR BOOK CONTENT 

Publishers know that they must grapple with media consumption shifting to mobile 
devices, but merely having a mobile focus is not enough. Mobile now accounts for the 
majority (60%) of all time spent on the web, with mobile apps themselves constituting 
52% of all internet consumption. Although quick response (QR) codes are the most 
common type of mobile integration among consumers, other forms of mobile 
integration include near-field communication (NFC) tags and augmented reality (AR) 
technology. 
 
Barb Pellow, Group Director at InfoTrends, states, “While book publishing has withstood 
the digital disruption better than other industries (for example, music or movies), it 
remains to be seen what the future holds. What we know now is that consumers are 
clicking through these mobile technologies to obtain additional information about 
products, take advantage of discounts, and bring their book reading to the next level.”

The new world of digital and 
self-publishing is creating a major 
market transformation. Discover 
how publishers are using emerging 
technologies to deliver content that 
provides an interactive experience 
for consumers.

WATCH THE WEBINAR TO LEARN 
MORE: EMERGING TECHNOLOGIES 
TO OPTIMIZE BOOK PUBLISHERS’ 
CONTENT STRATEGIES

Learn how Gasch Printing Company, 
a 33-year-old family business, has 
evolved to provide high-quality book 
printing in short run lengths that are 
delivered on time and affordably.

READ THE CASE STUDY TO LEARN 
MORE: BOOKS ON DEMAND: A 
STRATEGY FOR BUSINESS GROWTH  
AT GASCH PRINTING 

INTERACTIVE USER  
EXPERIENCE INCLUDES  
BOTH PRINTED BOOKS  
AND MOBILE DEVICES.
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TRENDS IN EMERGING TECHNOLOGIES FOR BOOK CONTENT (CONTINUED)

A webinar entitled Emerging Technologies to Optimize 
Book Publishers’ Content Strategies was hosted by 
Book Business and Printing Impressions magazines and 
sponsored by Canon Solutions America. In this webinar, 
Pellow describes several examples of the mobile 
integration with books. Additionally, guest speakers Brett 
Cohen (President of Quirk Books) and Scott Jochim (CEO 
of Popar Toys) explore and share how their companies 
are leveraging these technologies to make books more 
interactive and engaging.

Quirk Books publishes about 25 books per year, and its 
targeted audience is readers between the ages of 18 to 
34 who live in urban areas and are always online. Brett 
Cohen elaborates, “Our audience is very much in tune with 
emerging technologies, and they care about things like 
design, packaging, and coolness.” Distributed worldwide 
by Penguin Random House, some of Quirk’s more popular 

recent titles include the bestselling young adult fantasy 
novel Miss Peregrine’s Home for Peculiar Children, the 
Edgar Award-winning mystery The Last Policeman, the 
legendary Pride and Prejudice and Zombies, and the 
classroom favorite William Shakespeare’s Star Wars. 
Addressing the topic of the digital revolution, Cohen 
notes, “Books have enjoyed a slower migration from 
physical to digital than other media types. We’ve always 
consumed music in roughly the same way… the player 
has changed but the experience hasn’t. The same holds 
true for movies and television. The shake-up in the 
industry has been largely attributable to the changes 
in the distribution and revenue models.” The digital 
transformation in the publishing world (for example, the 
transition to the ebook) has been a bit different. Recent 
innovations have expanded beyond just the evolution in 
distribution and revenue models. The way content is being 
created and consumed is opening new opportunities 
for publishers. Cohen continues, “The printed world is 
no longer static, so the book no longer needs to be a 
linear experience.” During the webinar, Cohen goes on to 
describe how Quirk Books is experimenting with a number 
of new technologies to entice readers to explore titles 
through interactivity.

Next, Scott Jochim of Popar Toys explains his business’ 
transition from a gaming company to a print publisher. 
He states, “We saw the opportunity that augmented 
reality brought to the market to bridge the gap between 
the physical and digital worlds, so we got into publishing 
starting with digital and jumping to printing.” Today, Popar 
changes the way that readers experience printed media 
through interactive AR-infused children’s products. 
The company’s books, puzzles, and charts are designed 
to engage readers with stories that come to life as 

“The printed world is no 
longer static, so the book  
no longer needs to be a 
linear experience.”
BRETT COHEN, QUIRK BOOKS
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The new world of digital and 
self-publishing is creating a major 
market transformation. This change 
is obviously being driven by the 
delivery system—from pure print 
to print and digital. Discover how 
publishers are using emerging 
technologies to deliver content that 
provides an interactive experience 
for consumers.

WATCH THE EMERGING TECHNOLOGIES TO OPTIMIZE 
BOOK PUBLISHERS’ CONTENT STRATEGIES WEBINAR

interactive games occur in their own environments, 
helping children to learn and retain information. Popar 
brought its first book to life in 2012, and this brought 
an extreme amount of press and instant popularity 
among consumers. The item illustrated the power of 
cross-branding—it was a book as well as a toy—and it 
ultimately won best toy and best book awards in 2012. 
During the webinar, Jochim highlights how a physical book 
with AR enhancements takes on new life and becomes 
a learning tool. He elaborates, “The product becomes 
so much more than a book that literally pops with 
activities. It becomes something that is engaging as well 
as interactive.” These products provide new revenue and 
distribution opportunities; the employment of emerging 
software technologies restructures the book’s contents 
to accommodate more interactive and dynamic learning 
models. The webinar illustrates what companies like 
Popar have been able to do with AR.

Today’s new digital world is clearly creating a major 
market transformation in the book publishing industry. 
This change is being driven by the delivery system, which 
is making the transition from purely print to print and 
digital. Following Cohen and Jochim’s discussions, Pellow 
concludes the webinar with several not-to-be-missed 
takeaways. She explores the innovative ways that content 
is being delivered to accommodate consumers’ changing 
needs for an interactive experience. 
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PRODUCTION PRINT RESOURCE CENTER 
Canon Solutions America helps you stay on the leading edge of our  
quickly changing  industry with free access to our robust Print Resource 
Center including:

• Customer videos • Webinars
• Press demos • White papers
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PRESSGO! 
Already a customer? PressGo! is the business development program 
exclusively for Canon Solutions America customers. Tap into  robust business 
development resources by logging into your PressGo! account to access: 

• Valuable development resources • Training invitations
• Free marketing templates • Peer engagement opportunities

REGISTER OR LOGIN AT MYPRESSGO.COM

PressGo, of course. This blog is designed to arm you with the knowledge you need to ensure success in the 
rapidly evolving printing industry. Stay up to date with weekly posts from the Canon Solutions America 
product and marketing specialists. Check out some of the recent posts:

Achieving Consistent Color Across All Your Print Processes 
An increasingly popular way to best analyze color and print-related issues to assure repeatable, predictable results is to 
become a G7 Master qualified facility. Learn more about the G7® process on the PressGo blog at mypressgo.com/blog/
achieving-consistent-color-across-all-your-print-processes.

Networking and Education Event for Growing Business Profits
INg, a networking association for the print and electronic service provider industry, brought together some of the 
biggest name vendor partners at the annual forum in February. Read some of the session highlights and discover the 
first-of-its-kind Designer’s Guide to Inkjet, a “how-to” book providing tips, tricks, and techniques for the achieving the 
best results from production inkjet. mypressgo.com/blog/networking-and-education-event-growing-business-profits

Three Must-Read Announcements for Production Inkjet Customers
Canon Solutions America’s second annual Anniversary Event offered an exclusive opportunity for a select group of 
market analysts and industry publication reporters to learn about the growth and future of the various divisions  
of the company. See the must-read announcements made at the Anniversary Event on the PressGo blog.  
mypressgo.com/blog/three-must-read-announcements-production-inkjet-customers
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