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THE FUTURE OF BOOKS AND MAGAZINES: RESEARCH HIGHLIGHTS AND TRENDS

The future is changing for books and magazines. Print
remains the number one source of revenue for most
publishers, but what are the future trends for print in
the industry? In the Canon Solutions America-sponsored
webinar entitled Books and Magazines: What Does the
Future Hold? presented by Book Business and Publishing
Executive magazines, InfoTrends Group Director Barb
Pellow shares results from a survey of 103 book and
magazine publishers about today’s changing dynamics.

Joining Pellow in this session are Lynn Terhune,

Global Digital Print Manager of Strategic Sourcing &
Procurement at Wiley, and Amanda Jennison, Marketing
Director at Bates Creative. Throughout the webinar, these
speakers cover a series of topics including the status

of printed communications, how e-book production and
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Technology is redefining the way content

is created, printed, and distributed with a
rapid growth in the migration to on-demand
processes. This webinar explores changing
consumer expectations, how e-books and
e-editions are maturing, the role of mobile apps,
and implications for printers and publishers.
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e-editions for magazines are maturing, the future of the
industry, the role of mobile apps, trends for current and
upcoming distribution channels, and industry perspectives
on how these changes will impact businesses.

At the beginning of the webinar, Pellow states, “Books,
magazines, newsletters, and newspapers are all being
redefined... and this is all being driven by technology!”
According to InfoTrends' research and forecast data,
printed applications that were once dominated by
offset technologies are now migrating to digital print
production technology and experiencing rapid growth.
For example, InfoTrends projects that by 2018, almost
40 billion book pages will move from traditional offset
technology to on-demand printing. Similar changes are
also occurring in the newspaper and magazine markets.

Learn more about the changing book market and
view digital book print solutions. These end-to-end
solutions drive profits by increasing productivity
and reducing costs—from print engines to workflow
software, to finishing equipment and even media and
inks. Proven solutions help grow your business.
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Fastest-Growing Digital Print
Applications in the U.S. by
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Catalogs
TransPromo
Brochures

Direct Mail

Magaz[nes

Newspapers/newsletters
Inserts, coupons
Labels

Posters, banners, signage

Source: U.S. Digital Production Printing
Application Forecast: 2013-2018,
InfoTrends, 2014

According to Pellow, the evolution doesn't stop there.
She elaborates, “There is even more that is taking place
in today's market. Technology has changed the way that
content is created, formatted, designed, stored, printed,
digitalized, distributed, and sold. As a result, new content
products are being created, new channels are emerging
in the marketplace, and revenue shifts are taking place
among all the different formats.” The bottom line is that
these changes are affecting everyone in the print and
publishing worlds.

Pellow continues, “Consumers’ expectations are changing.
Today's readers want books and magazines that are
interactive, engaging, affordable, and always available.”
During the webinar introduction, Pellow discusses market
trends, offering financial reflections and discussing
specific growth opportunities for publishers.

Next, Lynn Terhune shares her perspective on the changes
within our marketplace. Terhune describes Wiley as a
content company that is changing into a "knowledge
company” that provides a growing number of online
services and solutions as well as printed and electronic
content for businesses and publishers. Digital services
at Wiley have experienced significant growth, and the
company'’s offerings now include a variety of services that
“simply didn't exist three to five years ago,” she notes.
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Approximately 45% of Wiley's portfolio comes from
digital services, while the balance of revenues can be
attributed to printed publications. According to findings
from the Global Education Custom product and business
unit, students still prefer print. Terhune elaborates,
“We're still printing because of these preferences,

but we've got a number of other product offerings
combined with the traditional printed materials.

These include bind-in access cards, e-content, or e-mash
ups (which are a combination of Wiley text and professor
content). We're also providing customer products such
as a paperback version of a binder-ready product, and
complementary copies that use variable data printing

to print the professor’s name onto the cover.”

Wiley — From Publisher to Knowledge Company

Knowledge
Company
60%+ Digital
15% Solutions

Publisher
37% Digital

2% Solutions
Journal and Book Content

Books Talent Solutions
Journals Online Program Management
Other Course Workflow
Online Test Preparation
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Terhune outlines how her company has used digital
printing technology with its on-demand print services
and inventory management systems to print smarter,

be more flexible, and deliver products more efficiently.
To Terhune, the current state and future potential of the
books market contains a variety of buzzwords —and
many of these are being put to use. “The possibilities
really are endless,” she notes. “The future will just have
more of everything.”

Later, Amanda Jennison joins the presentation to discuss
how the team at Bates Creative has redefined its business
as a storyteller by design through repurposing content
across multiple platforms. In an effort to balance the
decline in print, the company started working with digital
content design solutions prior to Apple's introduction

of its first iPad nearly six years ago. Jennison explains,
“We knew that digital would represent a big change for
our clients, but now it represents about 40% of the
work that comes in for us—right behind the 47% that

is attributable to print.”

Regarding the changing dynamics in the world of
magazines, Jennison notes, “There's no question that
we're seeing a shift in the marketplace and with our
clients.” During the webinar, Jennison highlights several
trends and statistics to support her claims. She then
goes into detail about what it all means and how Bates
Creative is responding.
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According to Jennison, the most important part of

a publisher's strategy is to keep up with readers’
changing demands. Audience and analytics are at the
core of Jennison's insights. She states, “It's all about
understanding your audiences and how they fit into
these trends.” At Bates, Jennison stays on top of clients’
digital success by analyzing research reader data and
other analytics. She continues, “It's so important to take
the time to get to know your readers—then you can
start strategizing.”

Take the time to join Pellow and this expert panel as
they provide insight on today's specific challenges, offer
compelling evidence about future directions, and provide
advice on how to effectively embrace the opportunities
of tomorrow.

VISIT POWERFULPRODUCTIONPRINT.COM

Technology is redefining the way
content is created, printed, and
distributed with a rapid growth
in the migration to on-demand
processes. This webinar explores
changing consumer expectation,
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the role of mobile apps, and
the implications for printers
and publishers.

WATCH THE WEBINAR:
BOOKS AND MAGAZINES: WHAT DOES
THE FUTURE HOLD?
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ABOUT CANON SOLUTIONS AMERICA, INC. PRODUCTION PRINT RESOURCE CENTER

Canon Solutions America helps you stay

on the leading edge of our quickly changing
industry with free access to our robust
Production Print Resource Center including:

Canon Solutions America provides industry leading enterprise, production, and large format
printing solutions, supported by exceptional professional service offerings. With the technology
offerings of the Canon and Océ brands, Canon Solutions America helps companies of all sizes
improve sustainability, increase efficiency, and control costs through high volume, continuous

feed, digital and traditional printing, and document management solutions. A wholly owned  Customer videos  *Webinars
subsidiary of Canon U.S.A., Inc., Canon Solutions America is headquartered in Melville, N.Y. and « Case studies e Press demos
has sales and service locations across the U.S. For more information on Canon Solutions America,  White papers « Articles

please visit csa.canon.com.
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